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A STEP-BY-STEP GUIDE
Looking to optimise your business profiles?
Find out where to begin and how to achieve success.



Your bio should be concise and accurately describe your business, products or
services. It should include important information such as your website, location, and
contact details. It's also important to use keywords related to your business in your
bio, as this will help your profile show up in search results when users search for
those keywords.

Your cover photo should be aesthetically pleasing and relevant to your brand or
business. It could be a photo of your products or services, or a picture that captures
the essence of your brand. Your cover photo is another opportunity to include your
website, location and contact details.

Having a clear profile picture is essential for creating a professional and trustworthy
image on social media. Your profile picture should be high-quality and visually
appealing, and should represent your brand and what your business is all about. Your
profile picture is usually a logo or a headshot of yourself, it should be easily
recognisable, and it should be the same across all your social media platforms.

1. Profile Picture

Use a clear and consistent profile
picture, cover photo, and bio

2. Company Bio

3. Cover Photo

Clear, consistent logo Link to website or shop

High-quality cover photo
that represents brand



An increasing amount of people are using social media platforms as search engines.
This means that if you own a business, optimising your social media presence for
search engines can be a crucial step in increasing your visibility online. One effective
way to do this is by incorporating relevant keywords into your bios and descriptions.

When creating your social media profiles, it's important to consider the terms that
people might use when searching for your products or services. These could include
specific industry terms, product names, or location-based keywords. By including
these terms in your social media bios and descriptions, you can improve your chances
of appearing in search results when people are looking for businesses like yours.

Hashtags are a powerful tool for
businesses to use when promoting their
posts on social media. When used
correctly, hashtags can help to reach a
larger audience, increase engagement,
and even drive more sales.

Before using any hashtags, be sure to
research which ones are most popular and
relevant to your industry. This will help
you to ensure that your content reaches
the right people.

Once you have chosen the hashtags that
are most relevant to your content, be sure
to use them in every post. This will ensure
that your content is reaching the right
people and increasing engagement.

Keywords

Hashtags



Incorporate User Generated
Content (UGC) into your
social media strategy
User Generated Content (UGC) is any type of content that is created by users or
consumers of a product, service, or brand. This can include photos, videos, reviews,
blog posts, social media posts, and more. UGC is usually created and shared online
through social media platforms, blogs, or other websites.

UGC creators have built a community around their content and have established
credibility with their followers. Engaging UGC creators to promote your product or
service can provide the boost you need to get more visibility and reach a larger
audience. Here are some tips on how to collaborate with UGC creators:
 
1. Identify Relevant UGC Creators: To ensure that your collaborations are successful,
it is important to identify UGC creators who are relevant to your brand and industry.
Research their followers, engagement rate, and other metrics to get an idea of what
kind of audience they have and if it is a good fit for your business.

2. Reach Out: Once you’ve identified the right UGC creators, reach out to them via
email or social media. Introduce yourself, explain what you’re offering and why it is
beneficial for them, and ask if they would be interested in working with you.

3. Negotiate Terms: Once a UGC creator has agreed to work with you, discuss terms
such as compensation, timelines, and deliverables. You may also want to ask for
regular updates or additional material for review before the collaboration goes live.

4. Promote Collaboration: When the collaboration goes live, promote it on all your
channels. Use dedicated hashtags, share visuals, and include links to the content. This
will help boost its visibility and increase your reach.

By collaborating with the right UGC creators, you can reach a wider audience, boost
brand awareness, and gain trust from potential customers. It is important to create
authentic relationships and ensure that everyone involved is happy with the outcome
of the collaboration. With the right strategy and approach, you can easily benefit
from UGC marketing.



Analysing the results of your social media campaigns is essential for understanding
what’s working and what needs to be improved. It helps you understand your target
audience, refine your strategies, and measure the success of your efforts.

The first step in analysing your results is to set measurable goals. What do you hope
to achieve with your social media campaign? Do you want to increase brand
awareness or drive more traffic to your website? Defining specific objectives will help
you determine which metrics to track and how to track them.

Once you have established your goals, you can start measuring the effectiveness of
your campaign. The most important metric to track is engagement, including likes,
shares, comments, etc. Tracking the number of impressions and the reach of your
content will also give you a good indication of how many people are seeing it.

You should also track website traffic from social media sources. See which platforms
are sending the most visitors to your site and use this information to adjust your
content strategy accordingly. Finally, consider tracking conversions from social
media—how many people took an action after viewing one of your posts?

Analysing your results will provide valuable insight into what’s working and what
isn’t. Use this information to refine your content strategy, adjust your tactics, and
optimise your campaigns for the best possible results.

Analyse your results

Pro tip
Make sure to set-up and utilise analytical tools
that your chosen social media platforms provide.
This includes Meta Business Suite, TikTok
Business Manager, LinkedIn Analytics, and
Twitter Analytics, as well as Google Analytics to
track website metrics.



Want more insights like this?

Sign up to a newsletter
you'll actually read.

Sign up today

https://www.calmdigital.com/newsletter/


Contact
01642 903030

talk@calmdigital.com

www.calmdigital.com


